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Introduction  

The Social Dilemma is a documentary with elements of fiction whose aim is to denounce the role of social media in 
contemporary living and their ambiguous application.

Based on algorithms designed to maximize the time spent on the platform, the interviewees tell how the power 
persuasive of these channels has escaped human control.


Apps, search engines, social networks on which we spend most of our time have become means for dissemination of 
fake news, conspiracy theories and social phenomena such as depression and cyberbullying, often responsible for 
suicides among the very young.



They stole our data and there’s tech addiction and some elections that are getting hacked. 
In addition the social change what you do, who you are and how you think. 

That’s the only thing there is for them to make money from.

What is the problem of social media? 

There is a slightly imperceptible change in your own behavior and perception that is the product.

What we don’t realize is they’re competing for our attention, in fact companies like instagram, snapchat, 
tiktok, pinterest, have as their business model is to keep people engaged on the screen 



Positive and negative aspect on social media 
POSITIVE ASPECTS:


Thanks to the online platforms, we have the opportunity to share 
our ideas, create groups, and start up new online activities with 
other people. 


They let us meet them and have real-time chats. 


Thanks to this kind of networks, we can find people with the same 
interests as ours.


NEGATIVE ASPECTS:


One of the disadvantages that we may face using social media is cyberbullying. 


Since we use social media, we don’t have our privacy anymore because we spend too much 
time using them. 


New generation spend from 4 to 6 hours on social media, and that’s the reason why they are 
stressed and depressed. 



“If you’re not paying for the product, then you are the product”

“There are only two industries that call their customers ‘users’: 
Illegal drugs and software”

If we don’t pay for the products that we use, the advertisers pay for it.


In fact advertisers are the costumers and our data the thing being sold

This can be a metaphor to say that the social media are as drugs and the companies treat us 
like a “drug addicts”   



Thank your for your attention! 


